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Purpose: 
  
 
  
 
1.  Providing a Welcoming and Well Maintained Museum 
 

1.1 Museum Service Delivery 
The winter period at Eastleigh Museum saw a wide variety of exhibitions and events, as 
well as an increase in visitor numbers on last year for the months October, November and 
December. This coincided with HCT’s Big Theme – Dinofest – and the Drawn to Dinosaurs 
exhibition and museum trail. The run up to Christmas was also key to this increase in 
visitors too, as Eastleigh Museum became the venue for Santa’s Grotto in Eastleigh, 
thanks largely to One Community’s efforts in both the Grotto and the popular museum 
shop. Eastleigh Museum’s location on the High Street benefited from greater numbers of 
passers by during the Christmas shopping season, and a series of high quality exhibitions 
and well-attended events meant the visitor experience was good. 
 
This importance of the prominence of the museum on the High Street has prompted the 
team to investigate repainting the museum exterior, both to make it more visible and to 
smarten its appearance which is currently rather run-down. Hampshire County Council, 
with funding support from Eastleigh BID, is planning to undertake these works in March 
2016, repainting the museum white/cream with pale purple features, and turning the lobby 
from pea green to a more vibrant pale purple. Some remedial and repair works are being 
included in this project too. 
 
In order to improve the appearance of the museum displays, we decided that the local 
team should be trained to provide light collections maintenance by dusting and cleaning 
the roomsets. The collections team have devised a cleaning regime and provided a kit, 
and after a training course in early February, the local volunteers are ready to contribute to 
the collections care of the open displays. This system will continue to be monitored and 
additional or refresher training provided by the Collections team over the next year. 
 
 

Report on activities at or relating to Eastleigh Museum 
Covering period October 2015 to February 2016 
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1.2 Visitor Figures 
 

Year April May June July Aug Sept Oct Nov Dec Jan Feb Mar Totals 

 
2009 – 
2010  

2179 1864 1521 2574 2693 2046 2401 1714 1300 3087 3598 3236 28,213 

 
2010 – 
2011 

2372 1567 1780 2493 3205 2091 2349 1881 1151 1236 2109 1759 24,041 

 
2011 – 
2012 

1713 1408 1516 2022 2322 1805 1542 1351 1297 1140 1550 1321 18,987 

 
2012 – 
2013 

923 163 1153 1131 1640 1213 1153 2018 962 1094 1576 
 

1236 
 

14,252 

 
2013 – 
2014 

1470 1523 1279 1405 2461 1571 1910 1788 1139 1538 1692 1738 19,514 

2014 – 
2015  

1926 3052 1561 1961 1465 1501 1470 1382 850 905 1188 1078 18,339 

2015-
2016 

1655 1435 1431 1674 1434 1248 1746 1876 1310 1032    

 
 
2.  Hosting Special Temporary Exhibitions and Related Events 
 
2.1 Dino Artist: Drawn to Dinosaurs (12 September to 7 November) 
This touring exhibition of 28 pieces of work by artist John Sibbick included a specially 
commissioned piece for Dino Fest, Hampshire’s Big Theme for 2015. Sibbick is the Isle of 
Wight based artist who has been drawing and illustrating dinosaurs since he was a boy 
when his life-long interest in dinosaurs, fossils and prehistoric environments was triggered 
by frequent visits to the Natural History Museum. His work has featured in many dinosaur 
books and on television as well as dinosaur galleries in national and regional museums. 
The exhibition also featured a trail and quiz around the whole museum of small model 
dinosaurs which has been very popular, particular among younger visitors. 
 

 
Artworks and preparatory drawings in the Dino Artist exhibition 
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2.2 Aerofilms: Britain From Above   
(14 November to 16 January) 
This exhibition was project managed by the 

Curator, bringing in a national touring exhibition 

of photographs from Historic England (formerly 

English Heritage)’s archive and printed by H.E. 

to our local specifications. Aerofilms is a 

nationally significant archive of aerial 

photographs, and we were fortunate that H.E. 

had a number of locally relevant photographs 

which we were allowed to add to the national 

selection. Seven images of Eastleigh between 

1923 and 1953 supplemented 30 images from 

around Britain. A visitor prize draw was added 

to the exhibition in January which received a 

good response and the winner will be 

contacted in February to claim their prize – a 

print of a photograph of their choice from the 

entire Aerofilms collection. 

 

 
 
 
 
2.3 Love Collecting (23 January to 19 March) 
Hampshire Cultural Trust’s recently launched website www.lovecollecting.org.uk features 
collections by museums and individuals and looks at how to take care of your own 
personal collections. This exhibition, devised and produced by the Area Curator in 
partnership with the Marketing and Collections teams at Chilcomb, reproduces those 
themes in exhibition form. Handouts on how to care for your items at home are available, 
with artefacts on display from HCT’s stored collections as well as local people’s 
collections, and a chance to curate your own display using magnetic image versions of the 
varied collections cared for by HCT (including the Gordon Keeble car). 
 
 
 
 
 

http://www.lovecollecting.org.uk/
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The Love Collecting exhibition at Eastleigh Museum



 

5 
 

 

 
 

Installation shots of the Love Collecting exhibition at Eastleigh Museum 
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3. Caring for collections, promoting access, providing specialist knowledge & 
advice   
 

3.1 Caring for collections  
The Hampshire Cultural Trust Collections Development Policy 2015-2020, was launched 
in October and is now available on the Trust website. This policy guides decisions relating 
to the acquisition and disposal of objects relating to Eastleigh Borough, as a well as other 
parts of the County. It was written soon after the Trust was formed and has now been 
formally approved by the Board of Trustees and both Hampshire County Council and 
Winchester City Council as owners or trustees of the collections. The policy is one of a 
suite of documents that all museums are required to have to retain their Museum 
Accreditation. Eastleigh Museum was last awarded Full Accreditation in 2013. The Trust 
will be invited to provide evidence that Eastleigh Museum continues to comply with the 
Accreditation Standard in October 2016 with a submission deadline of 30 April 2017. 
 
 
3.2 Promoting access to collections 
During the ‘Drawn to Dinosaurs’ exhibition, the Curator of Natural Sciences gave a talk on 
the Hampshire County Council fossil collection cared for by the Hampshire Cultural Trust 
to a small but very enthusiastic audience. This talk included a handling session of fossils 
which was extremely well received by the dinosaur enthusiasts who attended.  
 

 
A slide from the Curator of Natural Sciences’ talk 

 
The Love Collecting exhibition is based on the Hampshire Cultural Trust’s new website of 
the same name created by members of the Collections Team to increase access to the 
Natural Sciences online, especially amongst those who may prefer to explore the 
collections digitally, rather than coming to see them in museums. The exhibition at 
Eastleigh will raise the profile of the website amongst museum goers and encourage them 
to think about how they like to collect things from the world around them. 
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Exploring collections through the ‘Love Collecting’ website 

 
3.3 Providing specialist knowledge and advice 
As the work undertaken by the specialist curators on Dino Fest 2015 was completed, work 
began on the next Big Theme for 2016 – Royal Blood. The exhibition will explore 
Hampshire’s links to the birth of kingship and its connection with the history of monarchy 
ever since. It will highlight the struggles for power that took place locally on many 
occasions, but also that the county was a place for ceremony and recreation. In Eastleigh 
the exhibition will explore the relevance of the subject to its own location by focusing on 
the Victorian era.  
 

    
A memorial medal struck to mark the execution of Charles I 

 
A narrative has been written by the Curator of Hampshire Archaeology, objects are being 
selected from our extensive collections of archaeology, history and art and potential loans 
identified in other museum collections across the UK. 
 
When Hampshire Cultural Trust was formed, the Hampshire Finds Liaison Officer, funded 
by the national Portable Antiquities Scheme, joined the Collections Team and moved to 
Chilcomb House in Winchester.  Quite regularly, the Finds Liaison Officer, Katie Hinds, 
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identifies and records archaeological objects that have been found in Eastleigh Borough 
by metal detectorists and other members of the public. During the period covered by this 
report, Katie has processed two coins from the area, a groat of Philip and Mary (1554-8) 
and a medieval penny of Edward II (1307-27) struck at Durham, and an incomplete and 
rather worn handaxe probably of Lower Palaeolithic date (500,000 - 180,000 BC). 
 
 
4.  Inspiring Learning and Community Engagement  

 
4.1  Formal Education Provision 

 
 Over the 4 month period October to January, the Community Engagement and Learning 

Officer (CELO) has run 5 outreach sessions in Eastleigh schools, a total of 146 pupils in 
school groups.   

 

Date School 
Key Stage 
& Year 
Group 

No. of 
children 

Type of workshop 

4 Dec 
 

Shakespeare Infant KS1 Yr1 30 Fantastic Fossils 

4 Dec 
 

Shakespeare Infant KS1 Yr1 30 Fantastic Fossils 

4 Dec 
 

Shakespeare Infant KS1 Yr1 30 Fantastic Fossils 

12 Jan 
 

Fryern Junior KS2 Yr3 28 Our Town in the Past 

12 Jan 
 

Fryern Junior KS2 Yr3 28 Our Town in the Past 

 
Impact evidence and general feedback is collected from all school sessions, to aid 
evaluation and service planning. All feedback was very positive. The Year 3 teachers at 
Fryern scored the workshops 4 out of 4 for every aspect and wrote “Thanks for a great 
day. The children really enjoyed themselves.” 
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The CELO running an outreach session at Fryern Junior School, 12 January 
 

 
 
The CELO is currently creating a new Key Stage1 version of the Home Front Eastleigh 
school workshop which Ampfield Primary School has commissioned for February in the 
museum. This can then be promoted to other local schools as Wartime session bookings 
for KS1 seem to be increasing at other museums whilst KS2 are now more interested in 
earlier history. 
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4.2  Community Engagement and Learning 
 
In line with the Venue Plan aim of widening participation, a programme of activities for a 
range of audiences was offered over the 4 month period October to January.  128 people 
took part in the led activities (see table below). More took part in self-led trails and 
activities but these are included in general visitor figures. 
 

 Activity/Event Target Audience Date 
No. of 
participants 

Dino Curator Workshop Families 7 Oct 5 

Monstrous Activities Half Term 
Workshop 

Families 29 Oct 61 

Dinosaurs for Beginners 
workshop 

Under-5’s with parents or 
carers 

5 Nov 17 

Christmas Past workshop Families 5 Dec 31 

Drop-in Reminiscence event 
(old vs New) 

Older People 18 Jan 14 

 

 
Families/carers with Under 5’s at the Dinosaurs for Beginners workshop, 5 November 
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Some of the family activity participants completed feedback forms, which were universally 
very positive. Comments included: 
 

“Very friendly and well set up/organised… Creative ideas…Will be keeping a look 
out for other activities.” 
 
“I had the information from my daughter’s primary school. It was something 
different for the kids.” 
 
“Really nice craft activities with a range of materials. Interesting artefacts to 
identify. Friendly and helpful volunteers/staff.” 
 
“Complete luck that we came into the museum today. Glad we did.” 
 
“The course was very well presented. The hands-on activities aided the learning. 
I feel better able to support my child’s learning.” 
 
“We enjoyed learning about Victorian Christmas by trying the quizzes and 
games. Very interactive way of teaching. The art activities were fun and 
educational and the staff were friendly, knowledgeable and very welcoming. 
THANK YOU.” 

 

   
Families enjoying the Christmas Past workshop, 5 December 

 
As well as planning and delivering much of this events programme, the CELO also 
provided a new collection of Family Games for the Museum so that there is always 
something for visiting families to do. They range from traditional history trails to more 
lateral ways of looking at the displays such as Bingo and 20 Questions! 
 
The CELO has also spent time planning the activities for the upcoming February, April and 
May school holidays. 
 
The Hampshire Futures programme has allocated further funding to the CEL Team to 
provide more Museums for Seniors workshops in Eastleigh in the Spring and Summer 
terms, following the success of last year’s programme. The first of these takes place at 
Fernhill Court older people’s residence on 3 February and will be included in the next 
report. 
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5.  Marketing and Management 
 

5.1 Printed material 
The new edition of What’s On covering the period January to 
April was produced in a new 6pp format and covers the 
Eastleigh and Bursledon areas. It is currently in circulation 
to TICs, libraries, museums, accommodation providers, 
educational establishments, attractions, arts centres, theatres 
etc. 
 
5.2 Online marketing 
The e-newsletter Museums Monthly, featuring exhibitions and 
events from Eastleigh Museum, is sent to sign ups on a new 
database. Subscribers now number over 2,000. 
  
5.3 Research 
Postcodes are now routinely collected from visitors at key sites 
over two three-monthly periods - January to March and June to 
August. These are profiled using Mosaic software and provide 
ongoing information on which groups of people are using and 
not using our services and how individual visitor profiles 
compare to the local area.  This feeds into the service and 
marketing planning processes.  
  

 
5.4 Social Media 
HCT Facebook now has over 2,300 “likes” and twitter over 3,500 followers. Events at 
Eastleigh Museum are promoted on both social media sites on an ongoing basis. The 
events promoted recently include the following: 
 

12-Sep Eastleigh Dino Artist Eastleigh (12 Sept-7 Nov) 

29-Oct Eastleigh Dino Monstrous Activities 

05-Nov Eastleigh Dinos for beginners 

14-Nov Eastleigh Aerofilms: Britain from above (14 Nov-16 Jan) 

05-Dec Eastleigh Christmas Past 

23-Jan Eastleigh Love Collecting exhibition (23 Jan - 19 Mar) 

 
The Eastleigh Museum Facebook page continues to be updated by the Curator, with news 
stories being picked up by and from the Eastleigh Museum twitter feed, operated by the 
museum’s site team, run by One Community. 
 
5.5 Big Themes 
Dinofest 
Dinofest ended its run at Eastleigh Museum during this period, completing a successful 
Big Theme which saw an uplift in both income and visitor figures across the organisation. 
This was supported by web promotion and Social Media, as well as appearing in the 
What’s On guide and on flyers throughout the duration of the exhibitions. 
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Royal Blood 2016 and Jane Austen 2017 
Brand identities and headline creative has been developed for both big themes with initial 
web sites for both now live. The launch of the Jane Austen big theme took place at the 
Willis on the 15 January (ahead of Basingstoke’s Jane Austen activity in 2016) and Royal 
Blood will be launched later this month. 
 

 
The holding website for Royal Blood 2016, with project and corporate branding 

 
5.6 HCT Ambassadors 
We currently have 38 Founding Ambassadors and two Corporate Partners with donated 
revenue of £48,750. 
 

Erica Munro 
February 2016 


